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Tobacco and the Media

Tobacco is the leading cause of preventable death: more than accidents, suicides, homicides combined.
Teens smoke for: power, rebellion, stress reductions, sexuality, independence.
1950’s – 50% of adult Americans smoked

1964 – first Surgeon General’s report on cigarettes. Warning posted on cigarette boxes. People started quitting. Smoking dropped to 30%

When the Marlboro Man was invented, smoking went back up to 50%.
Joe Camel targeted the 11-14 age group, called “replacement smokers.”
It is the #1 cause of death in females – more than breast cancer.
It costs 6 cents to make one pack of cigarettes. They are sold for $4.27 a pack. Tobacco professionals say, “ We don’t smoke the crop, we sell it, we reserve the right to smoke to the young, poor, black, stupid.

The tobacco companies are the single largest donors to political action committees.

Today – teens are targeted in 64% of ads, adults, only 27%

Utah has reached its 2010 goal, only 11% smoke. 

Tobacco increases heart disease as much as 60%. It is linked to 10,000 cases of low birth rate each year.
The EPA classifies second hand smoke as a class A carcinogen (the most dangerous – asbestos is a class A carcinogen)
